
YouGov/ SixthSense Survey Results
Sample Size: 2255
Fieldwork: 22 - 25 October 2010

Total ABC1 C2DE North Midlands South East London Wales Scotland Northern 
Ireland

q17. Compared with the bank/building society you 
currently mainly use, what would these new banks 
have to offer before you would consider using them? 
Please choose all that apply.

Unweighted Base
Base

Better level of customer service 42%
Better telephone banking system

Better online banking system
Lower bank charges 49%

Better overdraft deals
More trustworthy method of operation

Longer or more convenient branch opening hours 29%
More ethical operations

Accounts with lots of extra feature and benefits
Faster application process

More convenient location of branches
Less hard selling of other products if I have a current 

account
Fairer treatment of  their customers

Better value for money 50%
Well-known brand

Other
Don’t know

None of these

Social Grade GOR New
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