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INTRODUCTION TO YOUGOV ; 2000 YOUGOV FOUNDED IN UK

2007 ENTERED THE US MARKET

YouGov is a full service research and consulting firm

that helps clients make smarter decisions about their
markets, customers, products and services.

YouGov Members e 4 5 1 9

Over 3.3M members worldwide
participate in surveys and help us build
the largest connected database of its kind
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INTRODUCTION TO SCHOLASTIC

AT A GLANCE:
APPROXIMATELY

$2 billion 2000

in annual revenues worldwide

World’s largest publisher and
distributor of children's books
and a leader in educational

technology and related services and
children's media.

Global reach, serving customers in...
E 45  LANGUAGES
and more than
1 50 COUNTRIES

kv IO
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Urage the
intellectual and
personal growth of all

children, beginning
with literacy.
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The Kids & Family Reading Report

Since 2006, this bi-annual project has
presented children’s and parents’ attitudes

and behaviors around reading books for fun.

2010 Kids & Family
Reading Report

1,026

Parents of Children Ages 6-
17, plus one child age 6-17

8, 800 L] f:;:-'
parents & kids ﬂ\ parents of Children

Ages 0-5

. Conducted August 29, 2014 through
l \ @ September 10, 2014

Kids & Family Reading Report
5 Edition

since 2006

4, 652 parents | 4, 446 kids

e— | See the full methodology scholastic.com/reading report.
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We've all experienced it or withessed it:

Silo mentality: A mind-set present in some companies when certain departments
or sectors do not wish to share information with others in the same company.

Business Business
Unit/ Unit/
Brand Brand
Team Team

Corporate
Commun-
ications

MSCHOLASTIC


http://www.businessdictionary.com/definition/silo-mentality.html
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A different scenario is possible—research can forge connections

With a focus on inclusion, collaboration and giving voice to internal
stakeholders, the role of research can be elevated to enhance corporate

reputation, promote corporate vision AND drive growth in business units
through information and innovation

Research

Business Business
Unit/ Unit/
Brand Brand
Team Team

Corporate
Commun-
ications
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Corporate Communications: Shepherd of the Brand
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“Corporate }
communication is |
“dedicated to the
dissemination of '
information to key ]
constituencies, the
execution of corporate
strategy and the
development of messages
for a variety of purposes °,
\

for inside and outside the
organization.”

Financial Times/lexicon

MSCHOLASTIC

parents

E’ Government relations
O .
S Social meg
©
— Partner organiza
& %
= <
o <L o Infl
o — Qv <
= 2 °
g Investor
@) relations

EXTERNAL STAKEHOLDERS  INTERNAL STAKEHOLDERS

8  You



Kids & Family Reading Report, 5t Edition Report Structure:

The State of Kids & Reading

Reading Aloud at Home

Reading in School

What Kids Want in Books Qv or i

Digital World

MSCHOLASTIC You



“Reading opens your mind to

all the possibility out there.”
— 9-year-old boy, GA

II " Kids & Family Reading Report™: 5t Edition




Most children are currently reading a book for fun or have just finished one

Whether Children Are Currently Reading Books for Fun

B Currently reading a book for fun
B Not currently reading a book for fun, but just finished one
Haven't read a book for fun in a while

Total Boys Girls

Base: Children Ages 6-17

Kids & Family Reading Report™: 5t Edition 1 You



The percentage of moderately frequent readers has remained consistent;
slightly fewer children are now reading books for fun 5-7 days a week

Frequency with Which Children Read Books for Fun

B Frequent readers (read books for fun 5—7 days a week)
B Moderately frequent readers (read books for fun 1-4 days a week)
Infrequent readers (read books for fun less than one day a week)

Base: Children Ages 6-17

Kids & Family Reading Report™: 5t Edition 12 You




Drop in percentage who are frequent readers is driven by boys...

Percentage of Children Who Read Books for Fun 5—7 Days a Week

m 2010 2014

42% 39%

32%

24%

Boys Girls

Base: Children Ages 6-17

MSCHOLASTIC

Kids & Family Reading Report™: 5t Edition



...and children older than 8

Percentage of Children Who Read Books for Fun 5—7 Days a Week
W 2010 2014

56% 539

38%

32% .
30% 5o

Age 6-8 Age 9-11 Age 12-14 Age 15-17

Base: Children Ages 6 - 17

Kids & Family Reading Report™: 5t Edition 14 You



Reading competes with many screen activities

Percentage of Children Who Do Activities 5—7 Days a Week

Up nearly
. i 9 Up 50%
0,
70% D 300% since since 2010

201062% 59%

46% 46% 44% 7

0%

Use a cell phone to text =~ Use a smartphone/ Visit social networking Go online on a computer Play games or apps on
or talk other handheld device sites like Facebook, for fun, not for school = any kind of electronic
for going online Twitter, etc. device

BAge 6-8 MWAge9-11 mAgel2-14 wm Age 15-17

Base: Children Ages 6-17
Kids & Family Reading Report™: 5t Edition 1> YouGov



Parents’ angst:
Parents’ Agreement with Statements:

“I wish my child would do more
things that did not involve scree
time.”

“I wish my child would
read more books for
fun.”

Parents with kids ages 6—-17
. . . _ 1
MSCHOLASTIC Kids & Family Reading Report™: 5t Edition 6 You




SPOTLIGHT ON:

What Makes
Frequent Readers

—
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= i What Makes Frequent Readers

The State of Kids & Reading

Three dynamics are among the most powerful predictors of reading frequency

for children ages 6-17:

S

Children’s Reading Enjoyment

87%
66%

10% 6%

Age6-11

Age 12 -17

Rate themselves an 8, 9, 10 on a 10-
point scale where 10 =
“Really enjoy reading”

MSCHOLASTIC

B Frequent readers

lad

Parents’ Reading Frequency

42%
30%
Age 6 —11 Age 12 -17

Have parents who are
frequent readers
(read 5—7 days a week)

B Infrequent readers

Kids & Family Reading Report™: 5t Edition

= =
e el

Belief that Reading Books
for Fun is Important

86%
70%
. 15% I 10%
Age6-11 Age 12 -17

Say reading books for fun is very or
extremely important

18 YouGov



= l What Makes Frequent Readers

l;-— The State of Kids & Reading

‘N Additional Predictors of Reading Frequency for Kids Ages 6—11

60% 55
41%
28% 30%
17%
Parent reports reading Child reports currently  Looks for books that 'let me Looks for books that 'have Go online using a computer
aloud 5-7 days a week being read aloud to use my imagination' characters that look like me' for fun 5-7 days a week
before child entered
kindergarten
B Frequent readers B Infrequent readers

Kids & Family Reading Report™: 5t Edition 19 YouGov




. S l What Makes Frequent Readers

‘N Additional Predictors of Reading Frequency for Kids Ages 12-17

Read a book of choice Read more books since Parents report 150 or Parents encourage

independently during starting to read ebooks more print books in reading by helping
the school day home children find books
(Net)
B Frequent readers B Infrequent readers

MSCHOLASTIC

Kids & Family Reading Report™: 5t Edition

Child's teacher/school
has told child their
reading level

The State of Kids & Reading

Parents encourage
reading through
parenting strategies

20

(Net)

YouGov



Reading
Aloud at Home

“I like to have the more difficult stories
read to me and have them read with

different character voices.”
— 10-year-old boy, WA




Most parents say children are read books

aloud at home before age 6...

91

of parents started reading
books aloud at home before
their child turned 6

Base: Parents of Children Ages 0-17

506

Parents of Children Ages
0-5 added to this edition
of the research

Kids & Family Reading Report™: 5t Edlition 22 YouGov



About half of children ages 0-5 are read to aloud at home 5-7 days a week; this
drops after ages 5, 8 and 11

‘N Frequency with Which Parents Say Their Child is Read Books Aloud at Home

M 3-4 days a
week

W 5-7 days a
week

0-2 3-5 6-8 9-11 12-14 15-17

Base: Parents of Children Ages 0-17

Kids & Family Reading Report™: 5t Edition 23 You




Many children ages 6—11 did not want their parents to stop reading aloud

Percentage of Children Who Say They “Wanted Reading Aloud to Continue”

Age 9-11

3 ," , ,'
¥ e laX,

Base: Children Ages 6—11 Who Were Read Books Aloud at Home
NOTE: Data in chart are among the 41% of kids 6-8 and the 60% of kids 9—11 who say they are no longer read aloud to at home.

Kids & Family Reading Report™: 5t Edition 24 You



Nine in 10 kids loved or liked being read to aloud a lot.
Here’s Why:

Reasons Kids Like(d) Being Read to Aloud at Home
(Top 3 and Select Items Shown)

It's/was a special time with my parent 78%
Reading together is/was fun 65%

It's relaxing to be read to at bedtime 54%

Like not having to do the .

reading by myself 36%

Like to hear the different voices
the person reading to me uses/used

35%

Get to talk about the books
with the person reading to me

35%

Base: Children Ages 6-17 Who Are or Were Read Books Aloud at Home and Love(d) it or Like(d) it a Lot

Kids & Family Reading Report™: 5t Edition 25 YouGov
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SPOTLIGHT ON:

Reading with Kids
from Birth

MSCHOLASTIC Kids & Family Reading Report™: 5t Edition Gov
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- f Reading with Kids From Birth
'Y Reading Aloud at Home

Six in 10 received advice that children should be read aloud to from birth, yet
just under half of parents in lower-income households received this advice

A - ’ ‘ L is
Percentage of Parents Who Received Advice That Children

Should Be Read Aloud to from Birth
@ T——

00y

Lessthan  $35K - S60K - S100K+ »
$35K S60K $100K ¢

VA TRV WA 3 :
Ages - "A\M&i&mé _—

Kids & Family Reading Report™: 5t Edition YouGov




= f Reading with Kids From Birth

L
%

B Reading Aloud at Home

Friends and family, followed by pediatricians and parenting books and
magazines are most common sources of advice

Sources of Advice That Children Should be Read Aloud to from Birth

Friends and family (Net)
My child's pediatrician
Parenting books
Parenting magazines
Websites or blogs

Hospital or delivery staff when my child was born

Parenting classes

Base: Parents of Children Ages 0—-5 Who Received This Advice When Their Child Was a Baby
. . . . 28
Kids & Family Reading Report™: 5t Edition YouGov




_ = f Reading with Kids From Birth
J‘ Reading Aloud at Home

Most say they started reading aloud to their child before age one, yet only 30%
say they began under the age of three months

Age of Child When Reading Books Aloud at Home Started

M Less than 3 months

M 3 to less than 6 months

73

Less than one
year old

M 6 months to less than one year
M One to less than two years

B Two years or older

m Child is/was not read to

Base: Parents of Children Ages 0-5

MSCHOLASTIC

Kids & Family Reading Report™: 5t Edition 29 You




A
“l like knowing a lot. Most of my

knowledge is from books.”

— 8-year-old boy, IN

S

Y — -Kidmgg Report™: 5t Edition



Home is most popular place for reading books for fun, but school plays a big role

Where Children Read Books for Fun

B Mostly in school

11%

B About the same amount at home and in school

44%

Mostly out of school

Do not read books for fun

Base: Children Ages 6—-17

Kids & Family Reading Report™: 5t Edition 31 YouGov



...especially for children in lower income households

Where Children Read Books for Fun

B About the same amount at home and in school

B Mostly in school

61%
47%

40%

32%

22%

9%

Less than S35K  $35K—<S60K  S60K— <S100K S100K+

Base: Children Ages 6-17

MSCHOLASTIC

Kids & Family Reading Report™: 5t Edition



ggi Only three in 10 read as a class 2-3 times a week or more

Frequency with Which Kids
Read a Book of Their Choice
Independently as a Class

M Every or almost every
school day

W 2-3 times a week

67%

2—-3 times a month or less
often

Never

Base: Children Ages 6-17

MSCHOLASTIC

How Children Feel About Independent
Reading Time at School

It's one of my favorite 34%
parts of the school day °
| wish we would do this

(o)
more often =

I'm usually distracted &

don't spend much time - 20%
reading
I'm usually really bored 18%

| wish we would do this

(o)
less often —

Base: Read Independently with Their Class or School at a Certain Time

Kids & Family Reading Report™: 5t Edition 33 You



What Kids
Want In
Books

—~

“A book needs to have just the right

amount of humor to keep her reading it.”
— Father, 11-year-old girl, AZ

l;, i : ]
e/ ol
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Family Reading Report™: 5t Edition




Infographic and What Kids Want In Books
press release in

e a r I y D e C e m b e r When Reading for Fun, Kids Ages 6-17 Say q Have characters
THEY WANT BOOKS THAT: G 439/ Iwish| could be like

because they're

B | smart, strongﬂrbrave
e
-
LB T R R B R BN R BN R R R R B N IR N R N R RN B B

439/ Teach Lne
thi
Make me laugh 6 something new

(R RN N N N R N RN N N N R R R N R R RN RN RN

l Let me use 41 Have amystery or
d . 5 4% my imagination a % problem to solve

L N I R I R I I N I I A A I I N A N I A I A R B N Y N R Y

ofkids ages 6-17 say
‘ { 48 91 My favorite books are
% Tell a made-up story 94 theones that|have

picked out myself.

Kids Ages 6-8 Kids Ages 9-11 Kids Ages 12-14 Kids Ages 15-17
Are more likely than Aremore likely than Aremore likely than Aremore likely than \
olderkids to want: younger kids to want: older kids towant: younger kids to want:
books with characters books thathave a books with smart, books that let them
thatlook like them mystery or problem strong or brave forget about real life
to solve characters for awhlle
Favorites: JunieB. Jones, Favarites: Diany of o Favorites:Harry Potter, Favorites: Harry Potter,
Dr.5euss, Magic Tree House Wimpy Kid HarryPotter, The HungerGames, Divergent, TheHunger

MSCHOLASTIC You
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70% OF KIDS WANT BOOKS THAT MAKE THEM LAUGH

Parenting section
of website shows
infographic and

recommends
books based on - |

For Age.s 0.-2: Grgqt Books For Ages 3-5: Silly Stories For Ages_ 6-7: Fur1f1ysBooks
| nte re St a n d age for Squnsglll;g.,:gmmg, and for Funny Kid

http://www.scholastic.com/pare —

nts/resources/collection/guides- APTA:LY, it L
to-reading/what-kids-want-to- '
read

For Ages 2-10: Books For Ages 11-13: Funny Blog: The Power of Potty
Guaranteed to Make Kids Books for Tweens Humor For Ages 3-9

Laugh
MSCHOLASTIC o You
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NG REPORT | Press Coverage

Study finds reading to

Che Children of all ages grooms | | Epucarion W S.tud\{: In-school 'rez'adlng Fewer children readl.ng ’for
New lork them to read more on their TEnc“En time is key to building love fun, and technology isn’t to
Cimes own of reading blame
: : Ordi kid d :
s oo If we stop telling kids what F b in;rcler;aur!ntllysazec?rd?;ary [}HlEAGU Want your kids to read for
i d, th ight start fun? Let th d
WONKBLOG o re.a e.v — _Or §o§ adults: Less than 5 books a NOW un: e tHEMm see yol rea
reading again for fun
year
dS Scholastic’s reading report New study reveals reading NEWS Reading for fun declines as
highlights i t f ) :
e urge & |g. > [MPOTANte 0 I}(]IEI]tS aloud to kids does matter RADIO kids grow older
parenting
Scholastic’s new report - Study: kids reading less. e, Nearly 100 unique
. : . .y . oday’s ) ?;,,{“,, -"‘“S‘.;
School Library Journal examines kids’ attitudeson | | Pi¥ent Here’s how you can change Qér!!“f?; hoadlines to date
reading that SE

aap

ASSOCIATION OF AMERICAN PUBLISHERS, INC.

New report shows that
frequent readers are
cultivated at school and
home

INTERNATIONAL
BUSINESS TIMES

Reading with your child:
Most parents stop too
soon, kids want more book
time

More than 80 million
impressions on social
media and counting

MSCHOLASTIC
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Comments on collaboration and successfully breaking down silos:

Invite participation across business units when setting project objectives,
developing survey content and socializing results

If survey is for public release, give internal stakeholders the inside track before
findings are in the public domain; track and share media successes

Ensure internal and external stakeholders have multiple ways of accessing study
results — from infographics, to videos, to blogs and media

Invest in internal promotion of project updates and results

338 YouGov




CLIENT CHARACTERISTICS for RESEARCH FIRM CHARACTERISTICS for
successfully breaking down silos: successfully breaking down silos

Cohesive organizational mission Respect and understanding of corporate
mission, goals and culture

Spirit of collaboration and trust across
departments and business units Expressing this understanding in the way

- _ research is conducted
Willingness to go the extra mile to
socialize the findings Flexibility and collaboration in reporting

Trust between client and research firm

MSCHOLASTIC 39 YouGo




Questions or comments?

Kristen.Harmeling@YouGov.com
ASparkman@Scholastic.com

YouGov



http://Kristen.Harmeling@yougov.com/
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