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Virtual reality gives 

travelers the chance to 
‘try before you buy’ as 
they experience and 

interact with a 3D world 
by putting on a head-

mounted display.
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Predictive itinerary planners

64%  
would visit a travel  
store with virtual 

reality technology 
 Particularly 18 – 24  

year olds.

31%
would book a 

holiday in-store 
after experiencing 

virtual reality

71%
would download

travel specific virtual 
reality content to  

their device 

VISIT BOOK DOWNLOAD

TV SHOWS

75%
FACEBOOK

75%

SNAPCHAT

65% TWITTER 

63%

INSTAGRAM 

72%

FILMS 

62%
PINTEREST 

60%

Travel Booking  
Trends     in the Middle East, North 

Africa and South Asia

27%

17%

Peer-to-peer services refers to individuals borrowing 
assets from other individuals through technology-
based networks that facilitate transactions.

Peer-to-peer 
services

78%

55%

15%
Gender use:  

Male (16%)  Female (12%)

9%
Gender use:  

Male (10%)  Female (6%)

12%

9%

AWARENESS
BUSINESS 

TRAVEL USE
LEISURE 

TRAVEL USE

Accommodation 

Taxis

FOUND IT VERY 
APPEALING

FOUND IT VERY 
APPEALING

Virtual Reality

Travel planning
services that 
use predictive 
technology to help 
travelers complete 
their travel itinerary 
based on big 
data from their 
own pre-defined 
preferences.

51%
FOUND IT VERY 

APPEALING

31%
FOUND IT VERY 

APPEALING

62% 
would use a predictive 

itinerary planner

Emiratis the most (78%)
Westerners the  

least (52%)

71%
need to ensure  

their data is completely 
secure

Particularly  
Westerners (79%)

54%
are concerned about 

how companies  
could use data they 
hold on individuals

Particularly Emiratis  
and Westerners  

(both 63%)

43%
would pay for 

predictive planning 
services

Particularly in  
South Asia (50%)

47%
said it would remove 

the enjoyment of 
planning their holiday

Mostly Emiratis (65%)

USAGE CONCERNVALUE RESISTANCE

R E S P O N D E N T 
P R O F I L E

10,008  21 
respondents countries

Data collected between 11-21 
February 2016. Data is broadly 
representative of the adult online 
population in the Middle East, North 
Africa and South Asia.


