CIM: Digital Med’ia Summit

June 2014, Shaun Austin @shaun_austin



Agenda

* Latest research findings with CIM

* What keeps marketers awake at night
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What have we learnt from the latest research

-~
N A
2
s
=
- =3
-u
-
=, i
R
- -~ g o &
U
>
N (=
o &
i \

1
N
Z - o
i3 =,
& -
\)
&
- 1'
o0 €
/ % 1= &
y = B
' —
Y
) =
p 3 3 g
"\ S
P = —

Ve . §

i

L
Qo -
s <) ‘ -
’
/}' <) <=
JR 2
= 2
=
- )
; =
98
/
¢/)
T d

O
W
“

:M
Y ) -
5 )
=&
7
)'. *
1 ) -
e ZA 4,
2 %

T

You

What the world thinks

2
=
)
s
-
o
s
&
g
N
L& 4
=

G

D]



Facebook is the dominant social network, with twice as
many people using compared to Twitter

72%

31%
17% 12%

Q+

8% 4%
. ;
% who have an account and have used in last 3 months

Source: YouGov / CIM survey, base: All respondents (3,054) I OUGOV
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The secret of its success is penetration across age groups

86% 87%
79%
68%
58%
50%
(o)
44% 41%
29%
18‘V 18% 22% “
0 17% 0
15%
I - I I N 13lA)11% -
18-24 25-34 35-44 45-54

B Facebook M Twitter MLinkedln WG+

% who have an account and have used in last 3 months

Source: YouGov / CIM survey, base: All respondents (3,054) I OUGOV
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Engagement on Facebook is still strong

75%

% of users visiting once a day or more frequently

Source: YouGov / CIM survey, base: Those using each site (n=variable) I OUGOV
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‘Surely this representsa
- gold mine for brandsto -
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...yet consumers don’t want to be inundated by brands on
social networks

O Agree that social media sites ought to be for
O networking rather than a marketplace for

brands

O Agree that advertising and marketing on
0 social media irritates me

Source: YouGov / CIM survey, base: All qualified respondents(n=2,283) I OUGOV
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...otherwise consumers will ignore it, or stop using
altogether

O Agree they often hide brand updates if they
O happen too often

O Agree that if social media becomes too
O overloaded with advertising and marketing

they are likely to stop using it

Source: YouGov / CIM survey, base: All qualified respondents(n=2,283) I OUGOV
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However there are companies that have benefitted from
social media
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#nomakeupselfie increases WOM for Cancer Research UK

Cancer Research UK WOM Exposure

18%

0 O < N O

Active Facebook/Twitter Users

YouGov

Source: YouGov Brandindex, Cancer Research UK, WOM Exposure, 2 week moving average
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Providing a boost to overall brand perceptions

Index — Cancer Research UK

45.0 44

44.0
43.0
42.0
41.0
40.0
39.0
38.0 39
37.0
36.0

Source: YouGov Brandindex, Cancer Research UK, Index, 2 week moving average I OUGOV
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Commercial brands have also benefited from social media

@ #shareacoke Facebook Exposed e A4
@ racebook Population M

+18%
+19% +10%

+6% 27%

11%

30% 24%

Buzz Impression Recommend Consider

YouGov
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..yet things can also go wrong for brands on social media
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...which can then cross into traditional media

[ (2] (3 follow @metou 55 owrs

News Sport Guilty Pleasures Entertainment Life & Style

[News /UK World _ Weird_Money _Tech

Sainsbury’s removes slave mannequin,
apologises for 12 Years A Slave
promotional stunt

Monday 19 May 2014 14

42k

Cookie Policy| Feedback [T ) ¥ Fotow @Mssonine. (@puiyta

MailOnline

News Home | Arts | Headines | ictures | Most road | News Board | Wires

Top scientist hauled
10 courtand told o | ‘shoots himsol

Sainsbury's accused of racism for dressing
MANNEQUIN in outfit matching lead
character from 12 Years a Slave next to
stand selling DVDs of the film

+ Heyford Hill store in Oxford has now been forced to remove the display
+ Supermarket chain has since said sorry for the tasteless promotion stand
+ The display was roundly condemned on Twitter as ‘promoting slave chic”
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Sainsbury's shows shoppers how to 'get the
slave look' with 12 Years A Slave display
mannequin
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What keeps marketers awake at night?

....when things
g0 Wrong on

—— ——— social media,
C‘\\\ how much
Impact does it

really have?

YouGov



16% of the Twitter population “heard” about this story

Sainsburys and 12 Years a Slave - Cumulative Reach

15% =

10% =

Reach

5% =

0% -

1
May 20

1 1
May 22 May 24
Time

1
May 26
Source: YouGov Social data, base: 6,380 Twitter users, 17th — 25th May

YouGov
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16% of the Twitter population “heard” about this story

Twitter handles adding largest
incremental reach

The Poke
ThePoke

A 12 Years A Slave fashion display

"= Cosmopolitan UK
0% @CosmopolitanUK

Sainsburys apologise for offensive 'slave
costume' promotion
on.cosmo.uk.com/1jDv8kM

oz VICE UK « Reply @ Retweet  Fa

Six possible explanations for the
Sainsbury’s slavery cock-up: bit.ly/1giz6Pd

« Reply 3 Retweet * Favorite e More

i h t Sainsbury’
mannequin goes on show at Sainsbury's +2.68%

independent.co.uk/news/uk/sainsb...

#doublefacepalm
9 The Independent ey e & e e

Sainsbury's shows shoppers how to 'get the
slave look’ with 12 Years A Slave mannequin
o ind.pn/1IEduun

. c{fffh"ffs pic.twitter.com/MfbznQzDV9
"Get the look!" RT @FelicityMorse: Buy 12
years a slave DVD.. complete with
mannequin 'dressed as slave'
pic.twitter.com/1RsaWHDixp

+0.26%

19t May

Source: YouGov Social data, base: 6,380 Twitter users, 17th — 25th May

2 days

Total cumulative

reach = 16%
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British supermarket very sorry for its 12
Years a Slave mannequin bit.ly/1EMJEO +0'34%
pic.twitter.com/OgKgJkzwNC

“ Reply 43 Retweet * Favorite s More
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Amongst users of social
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Source: YouGov Brandindex, Sainsbury’s, WOM Exposure, 1 week moving average

media we see an increase in WOM

Sainsbury’s WOM Exposure

12 years a slave
incident
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.but this hardly registers at an overall level

Sainsbury’s WOM Exposure
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...and overall brand perceptions have remained stable

Sainsbury's Index
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So what can we learn from this?

* Social Media is being widely used by consumers

* Facebook is the dominant social network, reaching a broader demographic than other social media

sites

* Marketers need to be careful with how they market brands on social media otherwise they will drive

consumers away

* Brands that succeed on social media embrace the moment and the personal nature of social

networks
* Things that go wrong on social media, may not be as bad as they seem

* Those who react quickly to negative situations, have a better chance of coming out more positively

YouGov
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Thank You

@shaun austin
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