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Study reveals that a third of British children eat crisps every day 

A YouGov SixthSense study into the nation’s snacking habits has revealed that almost two-

thirds of British children aged 8-15 regularly snack on crisps, with a third doing so every day.  

The report found that the total number of 8-15 year-olds who eat any healthy snacks (i.e. 

fruit, vegetables, seeds or rice cakes) is significantly outnumbered by those who eat any 

‘standard’ snack (i.e. crisps, biscuits, confectionery and cakes), with 89% eating the latter 

and 58% the former. 

In addition, confectionery as a whole proves more popular than fruit, with 63% of children 

having it as a snack against 54% opting for fruit.  

Almost seven in 10 8-15 year-olds snack at least once a day, with 16% doing so twice a day 

or more. Older children, who are more likely to purchase snacks for themselves, are the 

most frequent snackers – especially boys (22% of those aged 12-15). Girls are the most 

likely to snack at someone else’s house (20% versus 13% of boys), suggesting they are 

more likely to see it as a social activity. 

Adult snacking 

Fruit is the post popular snack amongst British adults (51%), followed by crisps (43%), 

sweet/chocolate biscuits (40%), chocolate bars (36%) and other chocolate confectionery 

(27%). 

The YouGov SixthSense study found that women tend to snack more for enjoyment, to 

satisfy cravings, or to cheer themselves up, while men are most likely to snack because they 

are hungry. For instance, 46% of male crisp eaters say they eat them because they are 

hungry, while 36% of women say they eat them to satisfy cravings. Similarly, older girls are 

much more likely than any other children to cite cheering themselves up as a reason for 

eating confectionery.  

Weight concerns 

The vast majority of consumers believe that their weight is about right or that they are 

‘slightly overweight’, and only 16% say they are ‘very overweight’. Older people are more 

likely to see themselves as overweight than younger (72% of over-55s versus 29% of those 

aged 16-24). 

Only 14% of adults consider their children to be slightly overweight and just 1% very 

overweight. Only a tiny proportion of 8-15 year-olds (2%) are currently on a diet. 

Commenting on the report, YouGov SixthSense Research Director James McCoy said: 

“Anyone concerned about childhood obesity in Britain will likely find this report alarming. 

While it’s encouraging that fruit rates highly as a snack choice for children, they are still 

eating far more crisps and confectionery products. With a third of 8-15 year-olds eating 

crisps every single day it’s clear that more needs to be done to make healthier snack options 

more appealing to children.”  



 

The YouGov SixthSense report looked at three key snack food markets – confectionery, 

crisps/savour snacks and cakes/biscuits – which are estimated to have generated £13billion 

in retail sales in the UK in 2012. 

- ENDS- 

Notes to editors: 
 

For this report, a survey was commissioned among a nationally representative sample of 2,100 adults 

aged 16+, with a further survey among a nationally representative sample of 502 children aged 8-15. 

Fieldwork for the Adult’s Snacking Survey was undertaken 23-26 January 2013. Fieldwork for the 

Children’s Snacking Survey was undertaken 18-24 January 2013. 
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About SixthSense  
 
SixthSense, part of YouGov plc, is a provider of comprehensive business intelligence. It offers a 
powerful type of consumer-driven market intelligence report and online information platform, designed 
to help businesses make better and quicker decisions.  
 
Bespoke data is collected through YouGov’s proprietary panel of over 350,000 UK consumers. Highly 
qualified analysts use this data to deliver insight, comment, opinion and advice on the latest market 
trends and conditions.  

For further information, visit http://sixthsense.yougov.com/ 

About YouGov  

YouGov is an international, full service market research agency offering added value consultancy, 
qualitative research, field and tab services, syndicated products such as the daily brand perception 
tracker BrandIndex and social media analysis tool SoMA, fast turnaround omnibus and 
comprehensive SixthSense market intelligence reports. YouGov’s sector specialist teams serve 
financial, media, technology and telecoms, FMCG and public sector markets. YouGov is considered a 
pioneer of online market research and has a panel of 2.5 million people worldwide, including over 
350,000 people in the UK representing all ages, socio-economic groups and other demographic 
types. As the most quoted market research agency in the UK, YouGov has a well-documented and 
published track record illustrating the accuracy of its survey methods. 

For further information visit yougov.co.uk 
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